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Manghi Czech Republic

t. Peter’s Basilica in Rome, Milan

Cathedral and the Palazzo Pitti

in Florence are among the great

gems of European architecture.

The Italians simply know how to
build. Abiding by this tradition is the family
firm Manghi Czech Republic with its roots
in the Italian city of Parma. The company is
known for its sensitive restorations of his-
toric buildings and renovations of luxury
boutiques in Prague. It is not by chance that
the recent upgrades of the Bulgari, Moncler,
Patek Philippe, Montblanc and Prada bou-
tiques on the prestigious Pafizska Street
have all been tendered to Manghi. The his-
tory of this firm dates back to 1964 when
Franco Manghi decided to fully engage
himself in the builder’s trade. The focus of
his attention at the time were factories and

warehouses. However, the Italian economic
boom of the 1960s and 70s, which even took
analysts by surprise, persuaded him to beco-
me involved in bolder ventures. He embar-
ked upon projects in housing and retail
construction, also expanding into other
countries including the Czech Republic.

The company arrived in Prague in 1993 and
now Franco Manghi, who runs it along with
his son Danilo, admits that it has now beco-
me “a Czech company with Italian blood”.
Upon their arrival on the Czech market the
Manghis began renovations in the historic
heart of the capital, quickly establishing
themselves as developers and contracters
for luxury apartments, hotels and shops.
Manghi was responsible for projects such
as La Corte, in which four dilapidated buil-
dings from the latter part of the 18" century
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were transformed into a complex of 25 flats
and adjoining offices. Equally successful
was the restoration of a historic building
in Bolzanova Street near the main Hlavni
Nadrazi railway station where the firm
managed to restore the original art-deco
appearance to flats and retail spaces. A sig-
nificant part of the Manghi portfolio com-
prises hotels with which the company has
been closely involved over the last decade.
Thanks to its fastidious approach, Prague
has witnessed the opening of properties
such as Hotel Caruso featuring 47 splendid
rooms in a 19" century neo-renaissance
building. Also transformed into the five-star
Hotel Thalia was a building on Narodni tfi-
da giving rise to 125 rooms wedding Italian
elegance with historic Czech architectu-
re. Among Manghi’s latest projects is the
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development of an entirely new hotel in
Vladislavova Street.

It is therefore no exaggeration to say that
the Manghi brand has left an indelible
imprint on Prague over the past quarter
century. The company that draws from the
experience of three consecutive generati-
ons has imbued new life into the heart of
the Czech capital and restored some of the
beauty that it had lost during the second
half of the 20" century. Today, Manghi has
not lost sight of that goal, although prima-
rily focussing on the renovation and upkeep
of shops offering luxury goods. So the next
time you walk through Parizska Street take
a good look around you - the interiors of
many of these opulent shops are the work of
no other than the experts of Manghi Czech
Republic.

Cob6op Cs. ITerpa B Pume, munanckuit Cobop
Poxpectsa Jlepr Mapun nmm Ilamarmio
[Turti Bo PrnopeHnum ABIAITCA COKPOBMU-
I[AMJ MMPOBOJ apXMUTEKTYPbL. VITa/lbsHI[BI
YMeIOT CTPOWTb, YTO JOKa3bIBaeT 1 (upma
Manghi Czech Republic, kopuu koTopoii Be-
myT B ropop Ilapma m KOTOpas 3aHMMAETCst
PEKOHCTPYKLMel MCTOPUYECKUX 3[aHMIT 1
POCKOIIHBIX Mara3uHos B IIpare.

He mpocTo Tak B IOC/IEfHME TOAbI KOMIIA-
HyA Manghi nomydasna sakasbl Ha pecTaBpa-
oo O6YTUKOB Takux OpeH[oB, kKak Bulgari,
Moncler, Patek Philippe, Montblanc nnun

Prada, naxopsumxcs Ha ITapypkckoit yanie
Jemickoit cronuupl. Vicropus ¢pupmbl Haum-
Haerca B 1964 ropy, xorga ®panko Manru
pemmI, 4To cBoe OyAylee MOCBATUT CTPO-
uTenbCTBY. Torma ero MHTEpeCcoBanu 3aBOABI
U CK/IaJibl, HO UTAbAHCKII 9KOHOMIYECKIIT
MOJIbeM INEeCTUECATBIX Y CeMUJIeCATDIX JIET,
KOTOPBII aHAIUTUKAMY TOTO BPEMEeHU CYU-
TajCs 4yfoM, BroxHoBw Opanko Ha Goree
cMenple mpoekThl. OH Hayan 3aHMMAThCA
CTPOUTENbCTBOM YKM/Ibs ¥ TOPTOBBIX IPO-
€KTOB He TObKO B VTamuu, HO U B Apyrux
crpaHax, Bkmoydasa emckywo Pecrry6mmky.

®upma Havaa CBOIO JeATeNnbHOCTD B IIpare
B 1993 rogy n ®panko Mauru, paboTaroit
BMeCTe CO CBOMM ChbIHOM [lanuso, npusHa-
€Tcsl, 4TO cefyac y>Xe pedb UJET O «Jell-
CKOJI KOMIIAHMM C UTANIbSIHCKON KPOBBIO».
Cpasy sxe mocne BCTYIUIEHMs Ha YeHICKMil
PBIHOK OTell ¥ CbIH MaHIM 3aHAMNCh pec-
TaBpanuen B ucTopuyeckoM nentpe Ilparnu,
a mpopuieM WX NpPeANpUATHA CTaau 3a-
CTpOJiKa ¥ TIOCTaBKM, OPMEHTHPOBaHHbBIE
Ha POCKOIIHbIe KBApPTUPHI, OTEIM U Mara-
suHbl. Ilop ympaBineHneM ux GUPMbI II0-
ABMINCH TaKue IpoekThl, kak La Corte,
6maroyiaps KOTOPOMY deThIpe 3a0poIeHHbIe
3[laHNMA KOHIIA 18 BeKa peBpaTuInch B KOM-
TJIEKC [IBAfIATY TIATY KBapTUP M HECKOJIb-
kux o¢ucoB. Takoit ke YCIIeIIHOI CTana u
PEKOHCTPYKIMA MCTOPMYECKOTO JOMa Ha
ymue bonsanosa y LleHTpanbHOro BOK3a-
na Ipary, rge kommanun Manghi yramocs
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BOCCTAHOBUTb  II€PBOHAYAJIbHBIN  CTU/Ib
KBAapTUP U TOPIOBBIX ITOMeIIEeHMl, a UMEH-
HO apT JIeKO. 3HAYUTEIbHYIO YacTb IOPTHO-
7o GUPMBI COCTABJIAIOT OTEIN, KOTOPBIMI
Manghi 3aHMManach MpeNIIECTBYIOIIYIO
mekany. Brmaromapsi TuiaTenpHOU pabore, B
nentpe Ilpare 61 orkpeiT Hotel Caruso,
HaXOJAIMICA B HEOPEHECAaHCHOM 3[aHUM
19 Beka u mpeIaraoINii COPOK CeMb HO-
mepos. [lom Ha ymuue Hapoguu tpuma 6su1
npeBpaiteH B mstn3Besgounsiit Hotel Thalia
co 125 HOMepamu, B KOTOPHIX OObEIVHI-
JIMCb UTANbAHCKAA 37IETAHTHOCTD M YelICKas
apxuTekTypa. B HacToAmee Bpemsa Manghi
IIPYHMMAET ydJacTHe B IIPOeKTe abCOMoT-
HO HOBOTO OTe/A Ha ynuue Brapmcnasosa.
CkasaTb, YTO 3a YeTBepTb BeKa ceMeliHasd
¢dupma Manghi BHecTa HeMSITIaAMMBbII
BKJIaJ] B cCOBpeMeHHbli1 Bup IIparu, BoBce He
6ynet mpeysenmyennem. Kommanns, depma-
I0lasg OIBIT TPeX ITOKOJIEHWII, BIOXHYy/NA B
LEHTP YEeLICKOM CTONMMIbI HOBYIO XKU3Hb U
BEPHY/Ia eMY KPacoTy, yTpPadyeHHYI0 BO BTO-
poit nonosune 20 cronetus. B Tom ke syxe
¢dupma npofomKaeT CBO0 paboTy 1 B HACTO-
sliee BpeMs, yAelAs OCHOBHOE BHUMaHMe
HepecTpoiike ¥ OOCTY)XMBAHMIO Marasy-
HOB C TOBapaMy Kjaacca mokc. OIsaHuTeCch
BOKPYT, OKasaBLIMCh Ha [Tapuxckoit ynuie.
MHTepbepr MHOTHX POCKOIIHbBIX 6yTI/IKOB -
9TO pe3ynbTaT pabOoThI CIEINANICTOB Bup-
mbl Manghi Czech Republic.
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Q&A
Danilo Manghi,
CEO Manghi Czech Republic

Manghi first entered the Czech market in 1993. Did you fully realise the
potential at the time?

It was my father Franco Manghi who decided to come to the Czech
Republic. He wanted to expand the family firm and bring his knowledge
and experience of the property business toa new environment. The Czech
market was very appealing - Prague is full of beautiful architecture and
many buildings at the time were awaiting renovation. On top of this, the
costs were extremely low compared to western Europe.

Apart from residential and hotel projects you are also involved in the
renovation of luxury boutiques. In what ways is this work different?

It's much more complicated in every regard. For a construction firm to be
at all considered for such contracts it needs a host of references. Clients
expect top notch quality and a professional approach from the entire
team which is also expected to abide by a very strict timetable. What
perhaps takes us half a year to complete in a tenement building we have
to accomplish in a boutique within two months. However, even the reno-
vation of luxurious boutiques is a competitive business so you also need
to be able to offer a realistic price. I'm very pleased to say that Manghi
already has many such renovations behind it, all with satisfied clients.

Your headquarters is situated in Prague’s prestigious Pafizska Street
which is not very common for a construction and contractor’s firm.
What else makes Manghi unique?

We’ve moved our offices to PariZska Street for strategic reasons - it allows
us toinstantly find out any novelties in the neighbourhood including new
building activities and, moreover, it enables us to better supervise our own
construction work or to secure better management of nearby properties.
Apart from that we build, excuse the pun, on the experience of three gener-
ations of our family firm. We specialise in work on historic buildings where
we pay attention to the preservation of their beauty and original features
while at the same time adhering to the highest contemporary standards.
With regard to each of our projects we invite experts from Italy and the
Czech Republic who allow us to be a reliable and flexible contractor.

Komnanus Manghi nosiBuiach Ha 4emckoM peiake B 1993 romy, Bb
y>Ke TOIZIa BUJIETN ee MOTeHIan?

ITpuexarp B Yexuto pemmn Moit orer; @panko MaHru, KOTOpBLIT XOTen
PACIIMPUTD CeMeITHBII GU3HEC 1 TIepeHecTy CBOV 3HAHNSL I OIIBIT B 00-
JIACTI HEABIDKIMOCTY B HOBYIO Cpelty. HellcK il ppIHOK GBI HeMMOBep-
HO IIPUBJIeKaTe/b bl — B [Ipare orpoMHO€ KO/IMYECTBO APXUTEKTYPHbIX
IIAMATHMKOB, MHOTHIE 3[JaHNs OBbIZI0 HEOOXOAMMO PEKOHCTPYMPOBATh, &
L[eHBI 110 CPaBHEHMIO ¢ 3anaHolt EBpomnoit 65111 04eHb HU3KUMIL

Kpome pe3ueneHImanbHbIX ¥ TOCTMHITYHBIX IIPOEKTOB BbI B HACTO-
slee BpeMs 3aHUMAaeTeCh U PEKOHCTPYKIEN POCKOIIHBIX Oy THKOB.
B yem ormirdne 3Toit paboTbr?

OHa BO MHOTVIX OTHOLICHWSX CTIOKHee. YTOOBI TIOydnTh TAaKOil 3a-
Kas, CTpomTenbHas ¢upMa TODKHA VMETb MHOTO PEKOMEHJALVIL
3aKa3umMKy OXXIJAIT MEPBOKIACCHOTO KavueCTBA BBIIIOTHEHNUS paboT,
poecCOHAIBHOTO MOAXO#A BCell KOMAHABI, @ TAKKe COOMONeHNs
crpororo rpaduka peKOHCTpyKIpiL. To, HaJj 4eM B XXIJIOM JJOMe MbI pa-
60Taem nonropa, B 6y TrKe HEOOXOLMMO YCIIETH 3a iBa MecsLa. B obmac-
TU PEKOHCTPYKLIUY POCKOLIHBIX MAara3uHOB OIPOMHAsl KOHKYPEHLNs,
[I09TOMY BbI JO/DKHBI OBITb CIIOCOOHDI IIPEIOXKUTD COOTBETCTBYIOLLYIO
1ieHy. MeHs pajiyet To, 4To 3a redamu y Manghi ysxe MHOro mogo6HbIx
HpOeKTOB 71 [OBOJIbHBIX 3aKAa34YIMKOB.

Bamr ouc Haxopurcs Ha ITapiokckoit ynnue B Ipare, yto At crpo-
WTeIell M MOCTABIIKOB He coBceM 00b14HO. YeM elne oTnmyaercs
KoMmmaHust Manghi?

Haur oduc mpr pasmectnym Ha TTapyoKcKolt ymie 13 CTpaTerndecKmx
CoOGpaKeHMIT: MBI CPasy JKe Y3HaeM, YTO HOBOTO IIPOUCXOJNUT B OKpYTe,
BK/II0Yasi OO/IACTb CTPOMTENIBCTBA, @ KPOMeE TOTO, HaM JIerde KOHTPO/IN-
poBathb 1 ObICTpee OOCTY>KMBATh HAllM OODBEKTHL MbI omypaeMcs Ha
OIIBIT TpeX HOKO/eHWII Hamrell ceMby. CelamsupyAch Ha pabore B
UCTOPIMYECKIX 3[]AHMAX, TTIe MBI CTPEMMMCS COXPAHUTb KPAcOTY IepBO-
HAYa/IbHBIX 7IEMEHTOB, MbI JJO/DKHBI TIPU/IEP>KIBAThCA HAMBBICIINX CO-
BpEeMeHHBIX CTaHAapTOB. IIpucTymas k paboTe Hafj KaK/IbIM IPOEKTOM,
MbI npmrnamaeM VITANbAHCKNX U YEIICKNX BKCHCPTOB, YTO IIO3BOJIAET
HaM BIIOCTIEAICTBUM OBITh Ha[IeXKHBIMI U THOKVMI TOCTABIIMKAMIL

Manghi Czech Republic is
involved in a wide range
of activities in the pro-
perty field including the
reconstruction of historic
tenement buildings. Thanks
to its Italian roots and sen-
se of style Manghi has gai-
ned a privileged position in the Czech Republic:no otherlocal company
is capable of adding that famous Italian style to the projects awarded
to them. Manghi’s experts, moreover, take care of every step of a reno-
vation from spatial planning and project development through to
management and supervision of the construction work and completi-
on.Anotherarea of expertiseis the selection of designers and suppliers
who safeguard the hallmark of originality and prestige that goes with
the Manghi name.

Kommanmsa Manghi Czech
Republic B obmactu Hensu-
SKUMOCTY  TIOCBALIAET  cebst
LIMPOKOMY CIIEKTPY AesiTeNlb-
HOCTY, KyJa BXOJUT U pe-
KOHCTPYKLIVS JKIJIBIX JIOMOB.
Briaropapsi CBOMM KOpHSIM 1
[OHVMAHWIO  UTA/IbSHCKOTO

cTuns, KoMmanyua Manghi sanyumaer B Yexun ocoboe MecTo: HU OfjHa
MecTHasA GypMa He MOXET IPU/ATh IOPYYEHHBIM IIPOEKTaM TOT 0COObII
uranbaHckmit k. Crienmamictsl Manghi Czech Republic moza6orarca
0060 BCex 3Tamax PeKOHCTPYKIMM, HAYMHAA C TePPUTOPUABHOTO ILIa-
HUPOBAHNA U YTBEP)K/IGHNSA STAIIOB IIPOEKTA [0 TIOJTHOTO YIIPABICHNS 1
KOHTPOJIAA HaJl CTPOIIKOIA. Be3ycmoBHOI! AB/ATCA 1 IOMOLID IPU BhIGOpE
JV3aiiHepOB U MOCTABIIMKOB, IPUAIOLINX IPOEKTaM, C KOTOPBIMY pabo-
TAET VI IIPVHNMAET y‘{aCTI/Ie Manghl, OPUIMHA/IBHOCTD U IIPECTIIK.
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